SME@IQIFAL

2026 ENTRY OVERVIEW

Through the SME Digital Awards, the Puerto Rico
Sales and Marketing Executives Association
recognizes best in class technology-based strategies
and campaigns developed in Puerto Rico.

For 2026, both local campaigns and campaigns
developed in Puerto Rico for international markets,
can compete across the Core Digital Awards
Categories:
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Social Platform Campaign

Influencer Marketing

Branded Content

User Generated Content (UGC)

Social Responsibility

Gaming & Gamification

Digital User Experience and Interface Design
eCommerce & Digital Channels Sales
Performance Media Strategy

10. Innovative Use of Technology
11. Integrated Digital Execution
12. Real-Time Digital Marketing - NEW

Specialty Categories:

1.

For Developers: Tech Solution Development

For Local Media Outlets: Media Channels Digital
Innovation

For Startups & Growing Ventures: Startup,
Scaleup — NEW & includes a $5,000 seed funding
grant to the gold winning entry.

For Content Creators: Macro Creator of the Year
and Micro/Nano Creator of the Year — NEW

IMPORTANT DATES

ENTRY DEADLINE: March 6, 2026

LAST CHANCE: March 13, 2026

SHORT LIST ANNOUNCEMENT: April 7, 2026
AWARDS CEREMONY: May 14, 2026

AWARARDS

ELIGIBILITY

The SME Digital Awards are open to all local
organizations and individuals such as digital and
advertising agencies, publishers, and brands
involved in the process of developing marketing,
advertising, or public relations campaigns, as well
as startups, content creators, tech & software
developers. The qualifying period is from January
to December 2025. Campaigns that started at the
end of 2025 can provide results up to February
2026. If the campaign began in January 2026 save
it for 2027!

Adaptations of Global campaigns cannot be
submitted, to compete the campaigns core
concept most be uniquely crafted in Puerto Rico.

Winning an SME Digital Award enables your
company to stand out from peers in an
increasingly crowded landscape and could be
what twists the next RFP in your direction.

ENTRY FEE PER CATEGORY

ENTRY FEE:

e NON-MEMBERS - $175.00
e SME MEMBER or Non-Profit Org.- $125.00

LAST CHANCE FEE:

e NON-MEMBERS - $200.00
e SME MEMBER or Non-Profit Org.- $150.00

A campaign or project can only compete in a
maximum of 2 categories and fees are payable for
each category in which an entry is submitted. Fees
may be paid by credit card, check, or bank
transfer; payment needs to be received before the
local Jury starts to review the entries (March 17%).

For assistance contact:
premios@smepr.org
787-773-5088
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ENTRY GUIDELINES

1.

10.

11.
12.

13.

14.

The use of Artificial Intelligence (Al) is permitted when applied responsibly and transparently. All
entries must disclose if Al was used at any stage of the work or in the preparation of entry materials,
including how and where it was applied. Failure to disclose Al usage or any misuse of Al may result
in disqualification at any stage of the judging process.

Read this document carefully and make sure that all the requested information is included clearly
and concisely to ensure you don’t lose marks by missing any key sections.

Carefully review the categories, taking into consideration those that best highlight the success of the
work you are about to submit. If the same case participates in two categories, it is required to adjust
the slideshow to validate the evaluation aspects of each category.

Programs or multi-year campaigns may only nominate those related to new strategies and/or tactics
put into effect within the eligibility period of the award.

Campaigns for international markets ideated and strategized by teams located in Puerto Rico,
particularly those targeting cross-border or other regions outside of Puerto Rico, are welcome.
Entrants targeting cross-border audiences need to provide data and insights demonstrating their
campaign’s success in these varied environments, allowing for fair comparison across different scales
and ensuring fair judgment and recognition.

No nomination will be accepted without the prior authorization of the brand. Be sure to complete
and sign the Client Certification Form provided for this purpose.

If the same nomination is proposed by two different companies/agencies, only the nomination
authorized by the company that owns the brand will be accepted. However, credit can be given to
all agencies involved, make sure to include the information in your nomination.

Entries that could affect feelings of a national, religious, or political nature and/or the sensitivity of
the public will be excluded from these awards.

The slideshow and all required nomination documents will be shared through the digital platform
Evalato.com, make sure they are not password protected or require permission to access nor to
have an expiration date. Files sent to premios@smepr.org will not be accepted.

If selected to the Shortlist, you must send a 2-minute video case summary in Mp4 that will be shared
on SME’s YouTube channel. The video can be integrated as part of the nomination.

Winners will have the option of ordering copies of the Award for an additional fee.

The contestant assumes full responsibility for their submission and will release SME from all liability
towards third parties.

The decisions made by SME PR in all matters related to the SME Digital Awards are final.

Entry fees are non-refundable, make sure to complete your nomination by the due date.
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JUDGING AND AWARDS PROCESS

The festival features three segments of categories, each designed to recognize different dimensions of
excellence within the digital ecosystem:

1. CORE CATEGORIES:
These categories represent the foundation of the Digital Awards and are open to agencies,
companies, and non-profit organizations. They follow a two-stage evaluation process:

= Local Jury: Reviews all entries and selects the official Shortlist.
= International Jury: Evaluates the shortlisted cases, providing a broader, industry-aligned
perspective based on global best practices.

2. SPECIALTY CATEGORIES:
These Categories recognize excellence in disciplines that require specialized expertise, technical
capability, or creative mastery within the digital ecosystem. They follow a one-stage evaluation
process conducted by a specialty local or international jury panel with relevant subject-matter
expertise.

3. SPECIAL RECOGNITIONS:
Participants will have the opportunity to select the People’s Choice Award at the Event &
International judges reserve the right to grant a Best in Show award.

Local and International Judges will be selected by the SME. These judges will represent the digital industry
with resources from academia, companies with digital experience, and advertising agencies with digital
divisions. The Jury will be announced.

Agency judges will not vote in categories where their clients or their client’s competitors are nominated.

The Local Jury will review entries in each category and will be responsible for the selection of the Shortlist
that will be submitted to the International Jury - unless the category description states otherwise.

The International Jury will be responsible for the selection of the Awards which will be presented as Gold,
Silver, and Bronze -unless the category description states otherwise.

The Local Jury Chairperson will be a voting member of the International Jury.

The International Jury reserves the right to decide that no awards will be issued for any given category if,
in the opinion of the judges, no entry within a given category meets the criteria to be awarded. Same
applies to categories selected by a Local Jury.

Both the Local and International Jury reserve the right to reallocate the category of any entry if they feel
an alternative category better represents the case. If such a decision were to happen, the SME would
inform the contact person who nominated the case.

Artificial Intelligence may be used to support ideation, production processes, or data analysis; however,
it may not be used to fabricate, simulate, alter, or misrepresent campaign executions, results, metrics,
testimonials, or outcomes that did not occur. The SME and the Jury reserve the right to request
verification materials to confirm authenticity. Failure to disclose Al usage or inconsistencies between
disclosure and case materials may impact evaluation and may result in further review or disqualification.
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CASE STUDY & EVALUATION PROCESS

All entrants will be required to provide a case presentation (slideshow) which will be scored by our Local Jury
to define the shortlist selections and by the International Jury for the final awards selections, unless the
category description states otherwise. Though there will not be a specific template format required for the
case presentations, below you will find information which needs to be integrated into the case
presentations (slideshow). This information will be considered critical content to be used as part of the
evaluation and scoring of the cases, not integrating the following may affect the probability of the nominated
case to be evaluated effectively. Make sure to include:

1. Objectives
=  What was the business problem that needed to be addressed?

= How was the objective going to be measured (Success KPIs)?

2. Strategy
=  What was the strategy behind the creative concept/campaign/tactic?

i. Consumer Insight

i. Key Benefit / Value Proposition

i. Differentiation / Innovation

iv. Sources must be clearly identified

3. Execution

=  Present creative solutions that communicate the full extent of the idea. It is critical that the
material presented clearly represents the category for which the case is being submitted.

= Develop a simple and compelling narrative explaining how the project contributed both marketing
and business success to the brand. Don’t just send screenshots for the jury to interpret.

=  Artificial Intelligence disclosure (mandatory if applicable) - If Al was used, the case presentation
must clearly specify:

i. Whether Al was used
ii. Which Al tools were used
iii. What elements of the work were Al-assisted (e.g., ideation, production, execution,
optimization, analysis)

iv. How outputs and results were verified to ensure accuracy and authenticity

4. Results/Metrics

The judges acknowledge that KPIs may vary depending on the campaign, platform, and type of initiative.
However, cases that wish to be seriously considered must present complete and verifiable results,
supported by clearly identified sources. All submissions must include:

=  Success KPIs tied directly to the campaign’s original objectives

= Benchmark data that demonstrates the significance and effectiveness of the reported results

=  Fully cited sources, including provider, date/period, dataset, and any other relevant
methodological details

= KPIs that align with the selected category, as defined in the official category descriptions
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Failure to provide clear, sourced, and objective-aligned metrics may affect the case’s ability to be
properly evaluated.

Judging Criteria:

The judges will carefully review all the above stated content and grade each submission on a point
system based on the following criteria, as it applies to the different categories:

= Strategy (30%)
= |dea (20%)

=  Execution (20%)
=  Results (30%)

» CORE DIGITAL AWARDS CATEGORIES

e SOCIAL PLATFORM CAMPAIGN — Campaigns that begin with a social/community platform idea
(such as Facebook, X, Instagram, Snapchat, Pinterest, LinkedIn, TikTok, YouTube, WhatsApp, and/or
gaming platforms) as opposed to advertising or integrated campaigns with a social media element.
Should showcase measurable business growth resulting from the use of social media platform
features.

A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
=  Community Growth Rate

= Engagement Rate (organic or paid based on likes, comments, shares relative to potential
reach or followers) Conversion Measures (e.g., Conversion Rate, Sales Lift, Lift in Conversions
of Leads, ROAS)

=  Market Share Expansion

= Ad Recall and/or Sentiment Shift (change in audience sentiment pre- and post-campaign)

e INFLUENCER MARKETING - Digital Campaigns that leverage Influencers. Entries should
demonstrate a clear alignment between the influencer’s persona and the brand identity, showcasing
how their paid content drives consumer behavior and achieves measurable business outcomes.

A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
= Conversion Measures (e.g., Conversion Rate, Sales Lift, Lift in Conversions of Leads, ROAS)

= Ad Recall Lift / Awareness

= Engagement Rate (organic or paid based on likes, comments, shares)
= Conversion Rate / Cost Per Acquisition (CPA) Improvement

= ROI/ROAS
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BRANDED CONTENT - Digital platform marketing campaigns using original video, audio or image
content using compelling storytelling to promote a brand. Must demonstrate how the content aligns
with marketing objectives and leverages storytelling to drive measurable results.

A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
= Ad Recall Lift / Awareness

= Average Watch Time / Listen Time

= Engagement Rate (organic or paid based on likes, comments, shares)
= Sales Lift (in-store, online, app)

= Traffic Lift (in-store / online)

USER GENERATED CONTENT (UGC) - Digital platform marketing campaigns where the main
strategy is to strengthen the Brand’s social platform content through user generated content. UGC is
created by regular customers or users. The User Generated Content needs to be an integral part of
the success of this campaign.

A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
= UGC Engagement Lift (Organic)
=  UGC Reach (Organic)
=  UGC Submissions
= UGC Video Average Play Time
= Conversion from User Content Brand Sentiment Lift or Increase in Brand Advocates
= Community Growth Rate (Organic) / Content Engagement (Likes, Comments, and Shares) /
Hashtag Reach / Social Media Mentions

SOCIAL RESPONSIBILITY - Non-profit or Corporate Social Responsibility campaigns, projects or
promotions integrating and using digital as the main medium to rally support, communicate with
advocates and inspire action. We are looking for unique and creative uses of digital and social media
to reach specific non-profit campaign goals.

A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
= Conversion Measures (e.g., Money Raised, Sales, Leads, etc.)

= Ad Recall Lift / Awareness

= Engagement Rate

= Referral Traffic

=  Community Growth Lift (Organic & Paid)

= Sentiment Shift (pre- and post- campaign)

= Potential Reach Attainment

= Environmental, Social, and Governance (ESG) Improvement
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GAMING & GAMIFICATION — Campaign that effectively leverages gaming platforms or elements.
Eligible entries include in-app advertising, video rewards, brand integrations within games, branded
game creations, collaborations with gaming influencers, playables, or gamification. Campaigns that
use gaming to enhance brand engagement and achieve business objectives.

A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
= Audience Growth Rate (Subscribers / Followers)

= Customer Retention Rate

= Usage in Time / Usage by User

= ROI/ROAS User

= User Acquisition Rate / Cost

= Conversion Measures (e.g., Conversion Rate Lift, Sales Lift, Lift in Conversions of Leads,
ROAS)

= VTR (View-Through Rate)

= CTR (Click - Through Rate)

DIGITAL USER EXPERIENCE AND INTERFACE DESIGN (UX/UI) — Recognizes excellence in the
design and development of digital interfaces that prioritize user experience. It includes, but is not
limited to, mobile native applications and web-based platforms. Recognizes solutions that stand out
in providing intuitive navigation, aesthetic appeal, and functional design that collectively enhance
user interaction across various digital mediums.

A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
= Adoption Rate (Downloads) / Retention Rate

=  App Store Ratings and Reviews

= Conversion Measures (e.g., Sales Lift, Leads Lift, etc.)
= Customer Satisfaction

= Net Promoter Score (if available)

=  Onboarding Completion Rate

ECOMMERCE & DIGITALCHANNELS SALES — Campaigns on digital platforms designed to generate
conversions, sales, or transactions online. It focuses on the strategic use of digital marketing practices
and technologies across various channels like proprietary e-commerce sites, mobile apps, click to call,
conversational commerce (e.g. Messenger, WhatsApp) or Al-Assisted Sales / social commerce
platforms (e.g., Instagram Shop, Facebook Marketplace, ChatGPT) to drive digital channel sales.

A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
= Average Order Value (AQV) Lift

=  Cost Per Acquisition (CPA) Improvement
= New Customer Acquisition Lift
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= ROI/ROAS
= Sales Lift / Conversion Lift
= Shopping Cart Abandonment Rate Reduction

PERFORMANCE MEDIA STRATEGY — Campaigns that excel in leveraging data to craft high-
performance media strategies, optimize targeting, and refine messaging across digital platforms and
channels. Entries should demonstrate how data-driven insights were implemented to achieve
measurable improvements in critical performance metrics such as conversion rates, ROI, lead
generation, sales lift, and other channel-specific outcomes. The focus is on showcasing the strategic
application of analytics and data tools to maximize the effectiveness of media strategies and drive
tangible business results.

A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
=  App Engagement Metrics (e.g., Downloads, In-App Purchases, Session Duration, Retention

Rates)

= Conversion Measures (e.g., Sales Lift, Leads Lift, etc.) / Cost Per Acquisition (CPA)
Improvement / Average Order Value (AOV) Lift / Customer Lifetime Value (CLV) Lift / New
Customer Acquisition Lift / Shopping Cart Abandonment Rate Reduction)

= Retailer Collaboration Metrics (e.g., Increased Sales or Foot Traffic driven by digital
campaigns)

= ROI/ROAS

=  Market Share Expansion

INNOVATIVE USE OF TECHNOLOGY - This category honors campaigns that creatively and
strategically use emerging technologies and platform-native features to elevate brand experiences
and drive measurable results. Eligible work includes the application of tools such as Al, AR/VR,
blockchain, conversational Al, and the optimized use of built-in platform capabilities like TikTok
sounds, Instagram Reels templates, YouTube Shorts features, Al ad tools, shopping functionalities, or
business messaging (WhatsApp, Messenger).

To stand out, entries must demonstrate how technology and/or native platform features were used
purposefully to enhance storytelling, improve customer interactions, and deliver clear, quantifiable
impact aligned with campaign objectives.

A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
= Conversion Rate Lift

= Customer Acquisition Cost (CAC) Improvement

= Business Messaging Metrics: Open Messages, Responses Received and Conversions
= ROI/ROAS

= User Engagement Rate: Interaction, Session Duration, and Participation

= User Feedback and Sentiment Metrics
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INTEGRATED DIGITAL EXECUTION — Campaigns that demonstrate outstanding execution across
multiple digital touchpoints to deliver cohesive and impactful results. Entries should showcase a
unified strategy that integrates various digital platforms and channels, such as social media, websites,
email, mobile apps, programmatic advertising, and more. The focus is on how these channels work
together seamlessly to enhance user experiences, amplify brand messaging, and achieve measurable
business outcomes. To qualify, campaigns must utilize at least 3 or more digital channels/touchpoints
and demonstrate a cohesive strategy that connects all channels.

A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
= Average Watch Time / Listen Time

= Conversion Measures: Conversion Rate, Sales Lift, Lift in Conversions of Leads, ROAS
=  Market Share Expansion
= Video / Audio Completion Rate

REAL-TIME DIGITAL MARKETING (NEW) - This category recognizes digital campaigns that
successfully responded to real-time events, cultural trends, or social conversations to generate
measurable impact. Entries should demonstrate speed, relevance, and strategic alignment showing
how the brand leveraged a cultural moment to drive conversions, awareness, or engagement. The
focus is on agility + measurable outcomes, not just cultural resonance. A minimum of 3 KPIs aligned
with the objectives are required, for example:

= Real-Time Engagement Rate (above benchmark within first 48—72 hours)

= Viral or Rapid Reach Metrics (Shares, Organic Reach Lift, Trend Participation)
= Sentiment Shift during the cultural moment

= |ncremental Conversion Lift (Sales, Leads, Clicks during the moment)

= Social Mentions / Search Volume Lift

= ROI/ ROAS within the activation window

» SPECIALTY CATEGORIES

CATEGORY FOR DEVELOPERS:

*

TECH SOLUTION DEVELOPMENT — Marketing & Sales driven technological solutions developed by
startups, programmers, businesses, or brands to address specific business challenges or consumer
needs. Eligible innovations include advancements in solutions, consumer experiences, data
technologies, platforms, tools, models, programs, hardware, or software. Must have been
developed during the last 18 months and results must comply by awards eligibility period criteria of
January to December 2025. Evaluated and selected by Local & International Jury.
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A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
= Adoption Rate

= Customer Engagement Lift

= Conversion Rate / Lift

= User Experience Improvement / Customer Satisfaction Lift
= Return on Investment (ROI)

= Efficiency Improvement

CATEGORY FOR LOCAL MEDIA OUTLETS:

e MEDIA CHANNELS DIGITAL INNOVATION — Category exclusive for local media outlets (e.g.,
press, TV, radio, OOH, online media) to recognize achievements in digital innovation, including the
adoption of new technologies, interactive experiences, innovative social media strategies, generation
of original content, and new solutions for digital news or entertainment consumption. It focuses on
how these strategies shape trends and contribute to progress in the digital landscape. A local jury
panel will evaluate this category and select the winners.

A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
= Adoption Rate of New Content Formats

=  Audience Sentiment Improvement

= Average Time Spent on Interactive Content

= Conversion Rate Lift

= Interaction Frequency

= Reach and Engagement Metrics (Quantify reach, engagement, and conversion rates from
social media campaigns or posts such as likes, shares, reach -paid & organic-, engagement,
CTR)

=  Traffic, Downloads, New users

CATEGORY FOR STARTUPS AND GROWING VENTURES:

e START-UP, SCALE-UP (NEW) — This category recognizes early-stage businesses and growing
ventures that have achieved meaningful impact through smart, innovative, and resourceful use of
digital marketing. It celebrates start-ups and scale-ups that, despite limited budgets, have leveraged
digital tools, creative strategies, platform features, or emerging technologies to accelerate growth,
strengthen customer relationships, and build brand momentum. Entries should demonstrate how
digital thinking, agility, and ingenuity allowed the business to achieve measurable results, overcome
constraints, or unlock new opportunities in the market.
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To support continued growth and digital transformation, this category awards a $5,000 seed funding
grant to the gold winning entry. A local jury panel will evaluate this category and select the winner.

This category is exclusively for startups and scale-ups that meet the following SMB criteria:

= Generate an average sales volume of $3,000,000 or less during the previous three fiscal years
=  Employ 25 or fewer full-time employees (or equivalent)
= Sales volume and employee count must be documented in the nomination to qualify.

A minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:

= Revenue Growth / Sales Lift

= |ead Generation / Qualified Leads
= Customer Acquisition Cost (CAC)

= Return on Ad Spend (ROAS)

= Conversion Rate / Conversion Lift

CATEGORY FOR CONTENT CREATORS:

e CONTENT CREATOR OF THE YEAR (NEW) - This category recognizes individual creators or creative
collectives whose original and organic digital content demonstrates exceptional creativity, storytelling,
and measurable impact across any platform or format. The focus is on the creator’s craft, consistency,
and ability to build genuine audience connection- not on a specific brand collaboration or campaign.

To ensure fair evaluation across audience sizes, this category will be awarded in two distinctions:

1) Macro Creator of the Year — For creators with large, established audiences of 100,00 followers
or more whose content demonstrates widespread influence, high reach, and consistent
engagement at scale.

2) Micro/Nano Creator of the Year — For emerging or niche creators whose content demonstrates
strong community connection, authenticity, and meaningful engagement relative to their
audience size of 1,000 to 99,999 followers.

Entries may include social, digital, or hybrid content (video, podcast, short-form, interactive executions,
etc.) that showcases innovation, originality, and sustained audience resonance. Also, the nomination
must include:

=  Creator Profile and Authenticity Statement: Include a brief biography of the creator or creative
team, along with an authenticity statement confirming that the submitted content is real,
published work and has not been fabricated, simulated, or manipulated for award purposes.

= Collaborations and Roles: In the case of collaborative entries, clearly specify the roles,
responsibilities, and contributions of each individual or entity involved in the creation and
execution of the content.

A Local Jury Panel will evaluate all entries within this category and select one winner per distinction. A
minimum of 3 Key Performance Indicators aligned with the objectives are required, for example:
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= Audience Growth (Followers, Subscribers, or Reach Increase)

= Engagement Rate (Organic based on Likes, Comments, Shares, or Interactions per post)

= Average Watch Time or Listen Time / Completion Rate

=  Community Interaction Quality (Comment Sentiment, UGC Inspired, or Discussion Threads)
= Earned Media Value or Organic Reach Amplification

=  Conversion Rate or Action Intent (Clicks, Sign-Ups, Link Engagements)

> SPECIAL RECOGNITIONS

® PEOPLE’S CHOICE - On May 14th, 2026 at the SME Digital & Innovation Forum, participants will have
the opportunity to select the People’s Choice Award from among the Core Category Gold Winners.
Voting will take place electronically, allowing attendees to recognize the campaign they believe
delivered the strongest impact, creativity, and overall effectiveness.

e BESTIN SHOW - The international judges reserve the right to award Best in Show if, in their expert
opinion, a campaign demonstrates exceptional excellence across strategy, execution, creativity, and
measurable results. This honor is granted only when a case sets a clear industry benchmark shaping
digital marketing standards, elevating expectations, and inspiring future work.

REVIEW BEFORE SUBMITTING

Vv Referto your objectives and ensure that you’ve included how you met or exceeded them.

V' Clear results based on relevant guantitative or qualitative metrics are what the judges are
looking for.

Vv Itisnot enough to count the number of impressions, likes, or shares. Measure and prove the
commercial value of social media through the direct effect it had on audience behavior or
perceptions and demonstrate correlation with the achieved business results. Include both
organic and paid results as well as the category’s KPIs.

GENERAL CONDITIONS

The following terms and conditions and the decisions of the judges are final on all matters pertaining
to SME Digital Awards. By participating in this festival, entrants agree to abide by all federal, state,
local, provincial, and municipal laws and regulations that may apply. This festival is subject to the
laws of the Commonwealth of Puerto Rico.

Though it is highly recommended to be present at the awards ceremony, Winners of the SME Digital
Awards who do not attend will be notified within approximately seven (7) working days after the
event.
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The SME reserves the right to use and publish entrants' proper names online, in print and in any
other media in connection with the SME Digital Awards contest. Acceptance of an award constitutes
permission for the SME to use the winner's name and likeness and entry submission for educational,
advertising, and promotional purposes without additional compensation, unless prohibited by law.
By entering, participants release and hold harmless the SME, its respective parents, subsidiaries,
affiliates, directors, officers, employees, and agents from all liability or any injuries, loss or damage
of any kind arising from or in connection with participation in the SME Digital Awards. Contact
information becomes property of the SME and will not be shared with or distributed to any third

party.

COPYRIGHTS AND REBRODCAST

Entries submitted become the property of the SME and cannot be returned. The SME retains entries
for supplementing presentations to educational institutions, trade groups, advertising professionals
and the public. By signing this declaration each entrant specifically grants worldwide, royalty-free
permission for the SME to show or play the entries at award shows, at SME sponsored or produced
events, or in any other public or private, offline, or online presentation with or without charge
whenever and as often as the organizers see fit without compensation to the participants. The
participant authorizes for such purpose that the SME uses any trademark, animated character(s),
animal(s), and merchandised item(s) included in the entries. SME may use entries or license entries
or reproduce entries in perpetuity, without payment to participant, non-exclusively throughout the
world, for use in telecasts, videotapes, DVDs, the Internet, exhibits, books, TV promotion, pamphlets
and other such publications and media now known or hereafter created, including without
limitation. Participants will fully defend, indemnify, and hold the SME, its affiliated companies,
assignees, and licensees harmless from any talent or other residual charges due to the release of
selected entries or any third-party claims against the SME, its affiliated companies, assignees, and
licensees resulting from the content of the entries and the intellectual property contained therein.
The person submitting the entry form(s) certifies that he or she has full authority to approve the
rights granted herein.

Approved by the SME Board of Directors on December 16, 2025
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